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Abstract 
The paper is designed to provide a quantitative measuring spiritual tourism management in community in Sri Chom Phu 
Ongtu Temple, Thabo district, Nongkhai province, Thailand. The purpose of this study is to develop the spiritual tourism 
management model. Particularly, the objective of this study is to examine the validity and reliability of the three-factor model 
in spiritual tourism management. The research mainly involves a survey design. It includes a pilot test using undergraduate 
business students at UdonThani Rajabhat University for pretesting questionnaire items. In addition, this investigates into 
community potentiality, attraction potentiality, and community cooperation attributes necessitates uncovering variables of 
interest and this involves a large-scale field study. The data are collected via personal questionnaires from 459 samples. They 
include the residents in Thabo district, Nongkhai province, Thailand. Respondents are asked to rate, on a five-point Likert 
scale, their agreement or disagreement on the spiritual tourism management attributes. LISREL program is used for data 
analysis since the proposed model is a simultaneous system of equations having latent constructs and multiple indicators. 
Quantitative data are analyzed by the statistical techniques, namely exploratory factor analysis and structural equation 
modeling. It is found from the study that the spiritual tourism consists of community potentiality, attraction potentiality, and 
community cooperation. The managerial implications are discussed. 
© 2013 The Authors. Published by Elsevier Ltd. 
Selection and/or peer-review under responsibility of Faculty of Science and Technology, Kasem Bundit University, Bangkok. 
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1. Introduction 
Tourism is a service industry which takes main roles in Thai economics system.  Due to earning first service 
trade value of the country, moreover, it is an industry contributing involved business, for instance; hotels, 
residents, restaurants, souvenir shops, transportation, etc., and causing investment, employing and local income 
distribution. In 2009, Thailand could earn from foreign tourists approximately 527,326 million baht or about 8.5 
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percentages of total exporting values (51.1 percentages of service section exporting values) or approximate 
proportion 5.8 percentages of GDP.  Meanwhile tourism business can cause employing over 2 million people or 
6-7 percentages of entire labor system. In addition, this can improve income distribution and local employing  
Ministry of Tourism and Sports [1] Thailand is a fertile land with natural sources and graceful cultures.  This 
fertility produces an effect on tourism attractions and tourism activities so as to attract visitors to look up. This 
causes Thailand to gain high reputation from Thai and foreign tourists. This famousness make better effects to 
Thailand in many ways, for example; earning national and local incomes.  Together with developing the country 
in different dimensions, for instance; society dimension, economics dimension, culture dimension etc.  Hence, 
Thai people are proud of their country, cultures, and history.  This can cause people have a global view so as to 
cascade appropriate everything to globe, which are concrete words; objects, flavors, smells, and noises, etc. Phio 
Daeng [ ]Special Interest Tourism is a form of tourism wide accepted and tended to expand at present.  Due to 
the reason, it can cause different touring programs, such as health tourism, adventure tourism, sports tourism, 
MICE and spiritual tourism, etc. One of global most popular tourisms is spiritual tourism.  Phua Phat Nakun [3] 
Thai people have been dense relationship with Buddhism for years,  This religion takes an important role to live 
on their lives in the age of globalization by bringing cultures to be models to live on.  Temples and communities 
have been born to be dyads since ancient times. Temples are Buddhism religion places, together with tourism 
attractions, which are different in sizes, types, locations, conditions, and participating activities.  Therefore, 
temples are central for people percepts, in minds and intelligences.  Besides, they are central places for 
communities according to social ranks and appropriate roles towards these places[4]. 
See ChomPhuOng Tue Temple located in Thabo District,NongKhai Province has an astonishing history with 
the community nearby for hundred years.  It was established in B.E.2015 (A.D.1562).  It is 450 years old. 
http://www.amulet.in.th. [ ] Currently, many tourists like to take a trip to this temple so to participate different 
activities, for instance; making merits, exorcising bad luck, releasing animals or donating various things to 
exorcise, dedicating to Buddhists, vowing, asking for a wish and participating Buddhist activities, etc. Connected 
between temples and communities, there is an obvious agreement that temples and communities are unable to 
separate to each other. Temples and communities management has to be managing administration by allowing 
temples and communities to administrate with taking communities to be central, which is spiritual tourism, 
focusing on environment, society, economics and culture stability.  There need to be an assured direction between 
communities and temples, administrated by communities.  The communities take main roles with legal rights to 
care management so as to instruct visitors appropriately.  This tourism has to cover on 5 dimensions, which are 
politics, economics, societies, cultures and environments.  These communities own and take mains roles in the 
administration. Furthermore, tourism is a tool to develop communities by using tourism to be a condition and 
making opportu
communities together with temples.  Particularly, communities tending to reach tourism, or the communities need 
to disclose their places towards others widely.  They need to contribute learning process about source 
management planning and decisive distribution, emphasizing the importance of environmental nature 
management and applying tourism as a tool to develop communities at the same time[ ]. 
According to situations and tending mentioned in an initial start, the paper aims to develop the scale 
measurement of spiritual tourism community at See ChomPhuOng Tue temple, Tha Bo District, NongKhai 
Province, Thailand.  
The paper starts with a review of the literature on the exploration variables of the proposed model. The 
following section presented the conceptual model and defines the sets of research objectives and hypotheses. The 
study proceeds with a description of methods applied, including information about the data and statistical 
procedures. Results are presented and some of their implications and limitations are discussed in the final section.  
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2. Literature Review 
Neo-functionalism theory has explained the structure and duty, which is believed that society can live on.  
The society system needs cooperative aims, integrated adaption and control so as not to be tense or oppose to 
each other.  Therefore, this can be ways to plan projects and community development administration with 
cooperation from involved staffs in these activities, plans and projects, which are flexible.   Moreover, these have 
to avoid argument or contrast Phon Si [ ]  Jeffry Alexander has proposed neo-functionalism as follows; 
 1  it needs to administrate by using social description. 
 2  it needs to focus on the importance of action and discipline. 
 3 the integration is essential. 
 4 personality, culture and social system are important to social structure. 
 5 social changes cause difference in social system, cultural system and personal system.  
The Royal Institute Dictionary Yuen Nan [8] defines potentiality as power and qualification implied in 
anything so as to develop or show out obviously.  
The permanent secretary of education ministry bureau [9] defines potentiality as readiness in various items, 
for example; location, materials, persons, local wisdom and community and local organization talents.   
Community potentiality is related in various ways.  Thirasatwat [10] argues that talent limitation of 
community so to respond needs and problem solving of most people in communities, together with the capability 
of administrative cooperation with outsiders and problem solving from outside communities.   
Na Thalang [11] claims that potentiality depends on readiness conditions of times and momentousness, 
prominent points, sources and situations, which push out to originate potentiality facing problem solving so as to 
survive and community normality.  The community potentiality is related to outside factors to support 
community problems, for instance; government policies, private organization supporting, educational institutes 
and the current of economics changes. 
Chu Chat [12] points out that community tourism consisted of 3 main components as follows;  
 1 Attraction which are involved in sites and events.  The sites may be natural or human-made.  On the 
contrary, impressive events can take place by humans merely. 
 2 Amenities which are convenient so to help tourists or travelers to enter places faster, more safely and 
more conveniently.  Hence, building up of infrastructure, such as transportation system, communication system, 
public utility system are necessary for attractions.  
 3 Accessibility needs to have a transportation system, which contains the way, the vehicle and the 
carrier. 
Besides this, Mill and Morrison claim that attraction consists of beauty of attraction, impression, facilities in 
residents, restaurants, souvenir shops or other services. Infrastructure which is communication system and public 
utility, transportation and hospitality towards tourists [13] 
Phanwilai  and Chonmaitree [14] states that community cooperation becomes necessary to develop and 
administrate to urge population and community to have similar targets.  They have to cooperative problem-
searching and find out what causes the problems.  Moreover, they have to have cooperative decision, cooperative 
work practice, cooperative administration, cooperative following up the assessment so to conclude and gather 
flaws so to develop, improve and correct, in addition, to administrate cooperative protection of benefits. 
Cooperative administration of the community continuously is important, and all procedures of cooperation need 
to be willingly and attentively made indeed.  The cooperation needs to make for main objectives with community 
obtaining equal benefits so as to be valuable for population and involved community deeply. 
Gallarza et al[15] investigated spontaneous community participation by 
comprise of efficiency, social value, play, and spirituality. They suggested that the value measurement should 
generalize in religious mega-event.  
According to McKercher et al. [16] popularity is not necessarily an indicator of successful heritage tourism 
because popularity can result in undesirable social, experiential and physical degradation impacts. The
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relationship between the interests of tourists and their bond with specific places is an emerging area within 
research. Still, Richards and Wilson[17] outline, what the author terms, a vicious circle of heritage tourism 
development in historic cities such as in Venice, Italy where increasing visitor numbers results in a devaluation of 
the tourist experience. The author claims that this causes the up-market cultural tourist to be replaced by day 
visitors who leave less money and more mess. 
Garrod and Fyall[18 ] suggested that heritage conservation and tourism development through stakeholder 
collaboration is the way to enhancing tourism development in culturally rich area[19]. 
Based on this review of the literature relating to spiritual tourism, twelve spiritual tourism attributes were 
selected for inclusion in the survey question,  that used to gather information for this article. Also, the author 
proposed the following research model (see Fig 1). Fig 1 illustrates a visual presentation of the three  factor 
spiritual tourism model. 
 
 
 
  
 
 
 
 
Fig 1. The spiritual tourism  model 
This three spiritual tourism model can be expressed as: 
xx  
Where x is a vector of 12 indicators,  is a vector of 3 spiritual tourism constructs,  is a 12 3 matrix of 
pattern coefficients relating each indicator to its posited underlying construct, and  is a vector of 12 indictor 
errors. The variance-covariance matrix for the indicators denoted as , can be given as:  
 
Where  is the 3 3 covariance matrix of spiritual tourism constructs and  is the 12 12 diagonal matrix of 
spiritual tourism error variances. 
3. OBJECTIVE AND HYPOTHESIS 
The purpose of this study is to investigate the spiritual tourism construct. Specifically, the objective of this 
study is to examine the validity and reliability of the measure of the spiritual tourism such as community 
potentiality, attraction potentiality, and community cooperation constructs of the spiritual tourism  in the upper 
Northeast of Thailand. Thus the following hypothesis is postulated:   
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H1) the spiritual tourism consists of community potentiality, attraction potentiality, and community 
cooperation constructs  ( 0,, 231312 ).  
4. Methodology 
4.1 The Sample and Data Collection 
The research mainly involves a survey design. It includes a pilot test using undergraduate business students at 
Udon Thani Rajabhat University, for pretesting questionnaire items. In addition, this investigation into 
community potentiality, attraction potentiality, and community cooperation attributes necessitates uncovering 
variables of interest and this involves a large-scale field study. The sample was drawn from a list of the 
population living at Ban Nam Nong, Thabo district, Nongkhai province, Thailand. From the initial list of 6,467 
villagers, a sample of 500 was random sampled[20].  
The data were collected via personal questionnaires. Respondents were asked to rate, on a five-point Likert 
scale of their agreement or disagreement on the spiritual tourism dimensions. In November 2011, 500 
questionnaires were distributed to 500 samples. There were 459 completed questionnaires. The response rate of 
92% was high.  
4.2 Developing a measure 
The development of measurement items followed the process that recommended by Churchill [21]; Gerbing 
and Anderson [22]; Gallarza et al[23]. First, to generate items, sample items and dimensions from previously 
developed scales . A subset of items was selected from the item pool based on the criteria of uniqueness and the 
ability to convey different meanings to respondents through content and face validity tests [24]. Second, selected 
items were submitted to the review of three academic experts in the field of the spiritual tourism management. 
They were asked to review the survey for domain representativeness, item specificity, clarity of construct, and 
readability (i.e. content and face validity). Drawn upon their inputs, some measurement items were eliminated or 
reworded, and others were added. Third, the resultant survey instrument is pretested with 100 undergraduate 
students in Thailand. They were asked to complete a survey and indicate any ambiguity or other difficulties they 
experienced in responding to the items. Their feedback and suggestions were used to modify the questionnaire. 
These completed responses were also analyzed with SPSS. An exploratory factor analysis using Varimax rotation 
and Principal Component Extraction indicated that all items load on expected factors (loadings range from 0.514 
to 0.929). Construct reliability tests with Cronbach's Alpha also yielded satisfactory results (range from 0.629 to 
0.812) (see table 1) . Finally, item purification was done with first-order confirmatory factor analysis using 
LISREL 8.30. 
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Table 1.The EFA of spiritual tourism in community n = 100  
Components variables 
Component Weight 
Cronbach's 
alpha Community 
Potentiality 
Attraction 
Potentiality 
Community 
Cooperation 
Community 
Potentiality 
1X  .209 .119 .716 .629 
2X  .055 .174 .733  
3X  .180 .050 .803  
Attraction 
Potentialty 
4X  .514 .128 .080 .798 
5X  .683 .253 .155  
6X  .817 .129 .037  
7X  .729 .157 .039  
8X  .774 .117 .058  
9X  .767 .093 .147  
Community 
Cooperation 
10X  .052 .849 .006 .812 
11X  .074 .929 .066  
12X  .060 .738 .184  
Eigen Values 
%of Variation 
3.209 
26.740 
2.320 
19.333 
1.791 
14.925 
 
%of 3 Component Variation= 60.998 
Kaiser-Meyer-Olkin Measure of Sampling Adequacy(KMO = .542 
Bartlett's Test of Sphericity = 517.149 df = 66 p = .000 
4.3 Questionnaire design  
After the iterative process of item refinement and purification, a battery of items was reduced to the final set 
of 12 items to measure the three proposed integration-related constructs such as community potentiality, 
attraction potentiality, and community cooperation. Besides the twelve structured items (measured on a five-point 
scale) were anchored strongly. This study has utilised parts of the instruments (see Table 2) to test spiritual 
tourism in Nongkhai province, Thailand.  
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Table 2 spiritual tourism measure 
Scale Scale Items 
Community Potentiality 1X : Unity in community 
 2X : Community rules and regulations 
 3
X
:Potentiality in sustaining tourists 
Attraction Potentiality 4X : History Values 
 5
X
: Grace of Arts and Cultures 
 6
X
:Importance of Religions 
 7
X
: Atmosphere 
 8
X
: Maintenance 
 9
X
: Religious Activities 
Community Cooperation 10
X
: Planning 
 11X :Administrating 
 12X : Benefits Administration 
 Validity  
This study adopted the Gerbing and Anderson [25] methodology to determine the construct, and discriminant 
validity of the spiritual tourism measures. To determine the convergent and discriminant validity of the spiritual 
tourism, measures were also included in the questionnaire. These cover community potentiality, attraction 
potentiality, and community cooperation with spiritual tourism philosophy expected to be more closely 
associated with the sustainable tourism management measures philosophies.  
4.5 Analytical techniques  
Before the data were analysed, the questionnaires were reviewed to ensure that appropriate information was 
being collected and defective questionnaires were discarded. The complete questionnaires were coded and the 
data keyed into the computer. At this time the LISREL 8.30 was applied to the analysing process and a data 
analyst was employed to supervise. It was the most important part of the survey. This paper mainly employed 
three statistical techniques to analyze the spiritual tourism data. They were exploratory factor analysis and 
confirmatory factor analysis [26-27].  
5. Results 
.1. Test Hypothesized Model 
The analysis begins with the calculation of the mean and standard deviation for each unweighted, interval 
scale. We also report covariance between each scale in Table 3. The overall adequacy of the proposed theoretical 
framework was examined using LISREL 8.30 causal modeling procedures [28]. A substantial portion of the 
variance in the spiritual tourism has been explained by the model.  
The results showed 2 (51) value of  596.65 (P = 0.00); GFI = 0.83; RMSEA = 0.146; CFI=0.75. These indices 
revealed the unacceptable level, which indicated the model  did not fit the data. Thus, the magnitude of the 
modification indices was examined to improve fit[29-30].  
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Table 3: means, standard deviations, and covariance matrices 
 Mean S.D. X1 X2 X3 X6 X4 X5 X7 X8 X9 X10 X11 X12 
X1 3.71 1.23 1.52            
X2 2.50 1.62 0.58 2.63           
X3 1.78 1.32 0.53 1.02 1.74          
X4 4.97 0.17 0.02 -0.01 -0.03 0.02         
X5 4.80 0.51 0.09 0.08 -0.01 0.02 0.26        
X6 4.91 0.28 0.04 -0.02 -0.05 0.02 0.05 0.08       
X7 4.76 0.57 0.06 0.06 -0.08 -0.00 0.15 0.07 0.32      
X8 4.79 0.49 0.11 -0.12 0.00 0.02 0.14 0.07 0.15 0.24     
X9 4.82 0.43 0.02 -0.04 -0.14 0.02 0.06 0.07 0.14 0.09 0.18    
X10 3.87 1.32 -0.07 0.30 0.06 -0.00 0.18 -0.01 0.08 0.07 -0.05 1.75   
X11 3.98 1.28 -0.21 0.34 -0.00 -0.00 0.09 -0.00 0.11 0.07 0.03 1.27 1.65  
X12 3.52 1.34 0.24 0.27 0.27 -0.00 0.06 -0.04 0.01 0.04 -0.06 0.69 1.11 1.80 
 
5.2. Model Modification 
An examination of the modification indices revealed that the hypothesized model could be improved by 
adding error covariance terms(TDs). The results from the estimation of modified model yielded a 2(38) value of 
113.12, GFI value was 0.96; RMSEA = 0.063 (see Fig.2).   
 
Chi-Square=113.12, df=38, P-value=0.00000, RMSEA=0.63 
Fig 2. A model imitating spiritual tourism in community    
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For assessment of the improvement in fit used by performing a chi-square different test ( 2 ), the comparison 
of the modified and hypothesized models can be used to show a more general situation often encountered in 
covariance structure analysis, namely that of nested models. As seen in Table 4, the hypothesized model was 
nested within the modified model because the former is obtained from the latter by constraining more of the free 
parameters in the modified model to be fixed. In the consideration of the chi-square value, the study takes in to 
account the difference in the chi-square values of the hypothesized model ( 2(51) = 596.6) and the final model 
( 2(38) = 113.12) and then evaluates the results with the difference of degree of freedom (df= 13). In this study 
2
(13)  = 596.65   113.12= 483.53 
which is highly significant (p  0.001). Thus, the modified model is a better fit than the hypothesized model. 
Table 4. The Result of the Model modification in Spiritual Tourism  
No. 
Error 
correlations 
Index of Goodness of Fit 
2  df  P-value df/2  GFI  AGFI  CFI  RMSEA  
1 - 596.65 51 .000 11.699 .83 .75 .75 .146 
2 TD(7,4) 418.32 50 .000 8.366 .88 .81 .85 .122 
3 TD(10,9) 363.76 49 .000 7.424 .89 .83 .87 .113 
4 TD(11,1) 324.61 48 .000 6.763 .90 .84 .89 .107 
5 TD(8,5) 282.88 47 .000 6.019 .91 .86 .90 .100 
6 TD(7,6) 241.88 46 .000 5.258 .93 .87 .92 .092 
7 TD(10,5) 213.39 45 .000 4.742 .93 .88 .93 .087 
8 TD(8,2) 191.85 44 .000 4.360 .94 .89 .94 .082 
9 TD(6,5) 170.57 43 .000 3.967 .95 .90 .95 .077 
10 TD(9,3) 159.25 42 .000 3.792 .95 .91 .95 .075 
11 TD(4,3) 147.37 41 .000 3.594 .95 .91 .96 .072 
12 TD(11,3) 133.44 40 .000 3.336 .96 .92 .96 .068 
13 TD(10,1) 122.30 39 .000 3.136 .96 .92 .96 .065 
14 TD(9,8) 113.12 38 .000 2.977 .96 .93 .97 .063 
  
5.3. Hypothesis Testing 
The composite reliability (CR), average variance extracted estimates (AVE), convergent validity were 
examined. Composite reliability reflects the internal consistency of the indicators in measuring a given factor 
[31]. The composite reliability values for each of the spiritual tourism dimensions is shown in Table 4 which 
reveals that the composite reliability score for each dimension is satisfying (0.60, 0.85, 0.85). In addition, the 
dimensions are shown in Table 3, which in each case is 
greater than 0.60 [32]. In addition, the result was that the variance extracted estimates construct are almost 
greater than .50 (.36, .51, .67). 
Besides the reliability test, convergent validity was demonstrated when different instruments were used to 
measure the same construct, and scores from these different instruments are strongly correlated. The convergent 
validity can be assessed by reviewing the t-test for the factor loadings (greater than twice their standard error) 
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[33]. The t-test for each indicator loading is shown in Table 5. In the result of this analysis the construct 
demonstrates a high convergent validity because all t-values are significant at the .01 level.  
Table 5 Properties of the CFA for spiritual tourism n=500  
Variables 
Weight of Standard 
Component  
t  ..ES  CR AVE Cronbach's alpha 
Community Potentiality .608 .355 .601 
1X  
2X  
3X  
.380*** 
.620*** 
.730*** 
7.240 
10.510 
11.230 
.060 
.090 
.084 
  
 
 
Attraction Potentiality .853 .513 .778 
4X  
5X  
6X  
7X  
8X  
9X  
.620*** 
.520*** 
1.000*** 
.940*** 
.460*** 
.580*** 
14.350 
12.580 
23.000 
16.590 
11.350 
14.280 
.007 
.021 
.013 
.034 
.022 
.018 
   
Community Cooperation .850 .670 .826 
10X  
11X  
12X  
.690*** 
1.090*** 
.590*** 
16.87 
28.030 
13.92 
.051 
.049 
.054 
   
 *** Indicates significance at p<.01 level 
6. Discussion 
As hypothesized,  community potentiality is significantly correlated with attraction potentiality ( 12=-0.12, t 
= -2.59). this finding has consisted to the research of Mckercher et al.[34] and Richards and Wilson [35]. One 
explanation for the findings may be that, the tradeoff between economic and social values[36]. In addition, 
community cooperation are significantly correlated with community potentiality and attraction potentiality ( 
13=0.16, t = 2.85; 23=0.10, t = 3.04). These finding would be consistent with the research by Gallarza et 
al.[37], Aas et al. [38], and Garrod and Fyall[39]. One explanation for the findings may be that, community 
cooperation becomes necessary to develop and administrate to urge population and community to have similar 
targets[40].   
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7. Research and Managerial Implications 
For the researcher, this study has implications on the examination of the reliability and validity of spiritual 
tourism. This article has provided a comprehensive evaluation for understanding the measurement of spiritual 
tourism in Thai community. However, several limitations are acknowledged, leading to suggested directions for 
future research. First, this research was limited to validating the spiritual tourism based on confirmatory factor 
analysis. Whereas, many researchers have used the social exchange and resource-based views to examine the 
associations between community tourism, ecotourism and heritage tourism capabilities and quality of life 
, future research could apply these views to ascertain antecedent and consequent relationships among 
resources, capability, competitive advantage, and quality of life.   Also, the analysis used in this study was static, 
ns was conducted at one point in time. Longitudinal research has to 
investigate how perceptions of key capabilities might change over time. 
For a managerial perspective, population and stakeholders  who implement strategies in different environment 
settings cannot have an ethnocentric view about management imperatives. This study provides some guidelines 
for population and stakeholders  handling spiritual tourism structure across the country. For example, the result of 
the study demonstrates that the grace of arts and cultures, and importance of religions are high importance for the 
attraction potentiality component. The population and stakeholders should have a cultural manager for 
continuously monitoring social values to propose integrated value strategies in a timely manner in the tourism 
market. It might be collaborated among Thailand officials, such as Ministry of Culture, Ministry of Social 
Development and Human Security, Tourism Authority of Thailand, Community Development Department and 
Commission on Higher Education. 
8. Limitations and Future Research 
Although this paper has provided relevant and interesting insights into the understanding of the components of 
spiritual tourism structure in Thailand, it should be clearly recognized the limitations associated with this study. 
First, cross-sectional data were used in the paper. Subsequently, the time sequence of the spiritual tourism 
structure cannot be determined unambiguously. Therefore, the results might not be interpreted as proof of a 
causal relationship, but rather as lending support for a prior causal scheme. The development of a time-series 
database and testing of the spiritual tourism structure relationship with quality of life in a longitudinal framework 
would provide more insight into probable causation. Second, the conceptualization of spiritual tourism structure 
may be somewhat limited and it is arguable that spiritual tourism structure may consist of more than residents 
information gathering, and the development and implementation of a tourist/market-oriented strategy. Third, the 
LISREL methodology may be construed as a limitation because the results presented here are based on the 
analysis of a causal non-experiment design.   
9. Conclusion 
The purpose of this study is to develop the spiritual tourism model in the community of Thailand. It 
encompasses community potentiality, attraction potentiality, and community cooperation. First, the community 
potentiality component with indicators, which are community unity, rule and regulation of community and tourist 
sustaining potentiality. Second, the attraction potentiality component with indicators, which are history values, 
grace of arts and cultures, importance of religions, atmosphere, maintenance and religious administration.  
Finally, the community cooperation component involves planning, administrating and benefit administration. 
More specifically, tourist sustaining potentiality is the highest important for the community potentiality 
component. Additionally, the grace of arts and cultures, and importance of religions are high importance for the 
attraction potentiality component. Finally, planning, administrating spiritual tourism are high importance for the 
community cooperation component. 
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